








DIGITAL MARKETING

SALOMON FREESKI
2023
Campaign Concepting
- Digital Ad Design
- Print Flyer Design
Website landing page graphics

| worked with Salomon Freeski in 2023

to create a campaign promoting its 2023

Quality Ski Time Film Tour. The tour made

16 stops across the country screening the

year’'s hottest ski films with Salomon Freeski 1080 X 1920 1080 X 1350 1080 X 1080
athletes present to add context to the films

and meet fans. Many stops were sold out.



DIGITAL MARKETING

BREWERY OMMEGANG

2022
Campaign Concepting
Copywriting
Graphic Design

Animation

| worked with Workshop and Brewery
Ommegang to create a promtional campaign
with the goal of increasing visitation to their

Cooperstown taproom.

e REWER,

Came for the beer, - A* 1
stayed for the music. 4| rw 3 il {]MMEiGANG

. Came for the beer,

m stayed for the f_(:od.
U St

L]
.J'
‘ F B
tr‘ : "
1 . " . - W
Wr‘ ’
— -

_-.-.

-
- -

Fad,

REWER,

OMME % GANG —

OMME % GANG

PLAN A VISIT



DIGITAL MARKETING

MOUNTAIN GAZETTE Mountain vack s magazine, but e

When in Doubt,
2022-PRESENT Go Higher - Jason Blevins, Colorado Sun
Social Ads .
Display Ads

| worked with Mountain Gazette to create
a suite of branded ads to attract new print
subscribers. We are currently at 15,000

subscribers worldwide.

" & Limited
- Edition
160 Pages of

Stunning Photography
and Storytelling




DIGITAL MARKETING

GREEN COUNTY
TOURISM

2021-2022

- Social Ad Design
- Display Ad Design

Digital ad campaign for Greene

County Tourism to promote

mountain biking in the county.
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CATSKILLS

GREENE COUNTY

With 120+ miles of mountain biking trails
(and counting)—adventure is waiting!
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BRANDING + LOGO DESIGN

TRES MIJAS

2022

-« Logo Design

| worked with the owners of Tres Mijas to create a brand
for their Mexican food truck business. The logo includes
silhouettes of the owners’ three daughters, or “tres
mijas.” Knowing the logo would become iconic of the
business, | made sure the logo was bold and created a
custom font that was both unigue and legible. Tres Mijas
reported having a very successful first year in business

and has become a local favorite.




BRANDING + LOGO DESIGN

TRAILHEAD VANS

2021

e Logo Design

Trailhead Vans in Northern California contacted me
INn 2021 to help create a logo for their new adventure
trail rental company company. Inspired by the ocean
views of California’s scenic Highway 1, | created a
badge mark with graphics and color palette taht
resembles a sun setting over ocean waves. The easily
scalable mark has found its way onto their vans, as

well as merchandise.




BRANDING + LOGO DESIGN

BRANT LAKE
CANOE RACE

2022

Branding & Logo Design
Merchandise & Apparel
Print Collateral

Strategy

The founders of Brant Lake Canoe Race approached me
in 2021 to help create a new brand for the event that
takes place annually in the Adirondacks, NY. They wanted
a logo that would look great on merch and on screens.
The logo has the versatility to live within a canoe shape
container when used on backgrounds, as well as an

alternate wordmark logo.
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BRANDING + LOGO DESIGN

ADIRONDACK COUNCIL

2013

- Branding & Logo Design

. Print Collateral

In 2019, | helped Adirondack Council— described as the
“nation’s most successful environmental organization”—
with its first rebrand in the organization’s history. Its
dedicated board members were involved in the process
from early concepts to logo completion. This was a
uniqgue challenge to gain trust and consensus from those
who were married to the original logo design, but it was
extra rewarding when | was able to create a logo that
paid respect to the old, while ushering in a new, modern

approach for the organization.

Qur work with Adirondack Council also extended to

annual reports, merchandise, and other collateral.
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BRANDING + LOGO DESIGN

OTHER LOGOS

CIBRANT LAKE, NY[O)

the sanctuary

WEVERTOWN, N

VIBE

@ KAYAKS «—&

RESTAURANT SUPPLY

“COUNTRY AS HELL”

VIEWBOOK 2023 | JOHNCOLEMANDESIGN.COM
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HELLO@JOHNCOLEMANDESIGN.COM | 518.681.6089 | @:JGUL-'E_M'ANDE.SIGN,‘:‘
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